
ATTENTION ULSTER COUNTY STUDENTS …

POWER UP TO FIGHT SMOKING AND WIN A NEW I-PAD!

Contest: 

To create the best media message on the theme of:  “I/We Have the Power to Be - Smoke Free”, in each of three
media categories (video, radio and poster).

Your message should be positive and focused on the fact that 75% of students (3 out of 4) in Ulster County DO
NOT smoke. By choosing not to let the tobacco companies, or anyone else, convince you to try or start 
smoking, you are empowering yourself and including yourself among the majority of smart young people who
choose a healthy and tobacco free lifestyle.

Categories:

1.  Best 30 Second Video

•   30 second video must be between 28-30 seconds - and cannot exceed 30 seconds.

•   Please pay attention to production quality (lighting, sound, graphics, etc.), as the 
winning  video will be broadcast on cable TV and on the internet.

•   Burn your video onto a playable DVD (for better quality for possible TV play) and send
per delivery instructions on the back of this flyer OR upload to your You Tube  
account and e-mail us the link.

2.  Best Radio Ad - 30 or 60 second ad 

•   30 sec ad must be between 28-30 seconds. 60 sec ad must between 58-60 seconds – 
and cannot exceed 30 or 60 seconds.

•   Please pay attention to audio quality, as winning ad will be broadcast on local radio 
stations

•   Submit by e-mail as a high quality mp3 or Wave file format.

3. Best Poster

•   16 inches wide x 20  inches high (portrait orientation)

•   Submit as high resolution jpeg or pdf (300 dpi minimum) or hand drawn in any medium

All of the instructions and rules you need to know are on the reverse side > > > >

Office of the County Executive 
Michael P. Hein

County Executive

Ulster County Department of Health
Dr. LaMar Hasbrouck

Public Health Director
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